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EVERYTHING YOU 
NEED TO KNOW ABOUT 
GOOGLE ADS

BY JOE WHYTE
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Ultimate Guide to  
Google Ads
Everyone knows how important it is to promote online these 
days, especially on a platform everyone is familiar with, such 
as Google. That's why Google created a fantastic marketing 
tool right in the search results on your computer or smart 
phone. Google Ads is Google's marketing platform specifically 
designed to get your ad in front of the right people. They do 
this by targeting your desired audience. You can advertise 
with a variety of different goals in mind. However, the ultimate 
goal will be to increase sales in your company while spending 
as little as possible

If you aren't familiar with Google Ads or how to setup google 
ads, it's time to learn more! Here is an extensive guide to 
everything you would ever want to know about Google Ads in 
this Google Ads guide. We will provide a Google Ads step by 
step walkthrough. The Google Ads walkthrough will explain 
how to setup Google Ads and how to use Google Ads.
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Google Ads is an advertising platform for people who want to promote their 
business on Google and other locations online. Many people go to Google to 
research businesses and products before making a purchase. Google Ads is 
an effective way to get your company ad when someone searches for  
products or services applicable to your company.

Consumers go through a simple process before making a purchase. It starts 
with awareness. Advertisements on Google are how you are going to make 
people aware of your business. Next, the consumer will show interest.  
They will show interest by taking action, such as going to your website. When 
on the website, you want them to demonstrate consideration. This happens 
when they look into what you have to offer. Intent happens when the customer 
puts an item in the shopping cart. Evaluation happens when the consumer 
truly examines their purchase by comparing different items or carefully 
looking at the details. Finally, the consumer will make a sale. And it all starts 
with Google Ads.

WHAT IS GOOGLE ADS?
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First, we will go over how to setup Goggle Ads. You create your Google Ad and 
specify your company's unique goals. Your ad will pop up when it applies. 
People will see your ad, and it will increase traffic to your website or store. It's 
not quite that simple, though. When you setup Google Ads, you will be setting 
yourself up for initial success or failure. To make your ad a success, you need 
to learn the best practices for setting up Google Ads.

There is a lot of competition out there. In order for Google to determine what 
ad to run, they perform auctions. The auction starts by puling all ads related to 
a particular search. Then, it eliminates ads that don't qualify for one reason or 
another (being out of the service area for example). Next, Google selects the 
ads with the highest Ad Rank. Ad Rank is based on:

 Bid 
 Ad quality 
 Ad Rank thresholds 
 Extensions 
 Ad format

You will enter a bid that represents the highest amount you will pay when 
someone clicks the ad. This is known as the maximum cost-per-click (CPC) 
bid. Google naturally wants to get as much money for the ads as possible. 
While you get to pick your price, you need to make it competitive enough to 
be selected. Every time your keyword is entered into a Google search, Google 
will run the auction. The winner will be displayed. There is a new auction with 
every single search, so the results can change if the competition changes.

You want to ensure that you enter a bid that is competitive enough.  
You will also learn that other factors, such as keywords, will play a large  
role in how many people see your ad then finally go to your site  
(and hopefully make a purchase!)

HOW GOOGLE ADS WORK
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Next in this Google Ads walkthrough, we will talk about price. The cost of 
advertising on Google varies depending on your budget. You set your budget 
every month. Once you hit your budget, Google will prevent any additional 
advertising and additional expense. If you want to increase your budget 
because your ad is working well, you can d that at any time. One of the best 
things about the program is that you only pay for results. You only pay when 
someone actually clicks on your link. While some people may click on your 
ad accidentally, most people will only click on it if they are at least somewhat 
interested in your products or services.

GOOGLE ADVERTISING COST
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Google Ads makes everything extremely easy to use for even the least tech 
savvy of business owners.

Creating an account is made especially easy. Setup Google Ads by stating 
your goals. You have three options for goals: get people to your website, 
get people to your store, or get people to call you. Next, you will enter your 
business name. On the next screen, you will enter the website you want 
associated with the ad. Next, you will write your ad. It shows you what it will 
look like in real time as you make changes. Don't forget to include some 
important keywords. Stay away from keywords only aimed at your company 
and use keywords that emphasize what someone might search in Google. 
This should be in the ad content, but you will also be prompted to pick your 
own keywords for the back end. Finally, you will set your budget.

Once you create your account, you will get the opportunity to access your 
dashboard. Your dashboard will give you an overview of all of your different 
ads. You will also get information on how effective each of your ads has been.

The dashboard has three different views:

 campaign view 
 ad group view 
 keyword view

campaign

Campaign view allows you to sort your ads based on the different campaigns 
you are utilizing. The different campaign types include Ecommerce, YouTube 
true view, search, display, gmail, and remarketing. Ad group view allows you 
to look at your different ads through the Ad group view lens. Keyword view 
allows you to sort your ads based on keywords. Remember that you will get 
the opportunity to make changes at any time, so use these different views to 
make the most of your ads.

OVERVIEW OF THE SYSTEM
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When creating your ad, you need to emphasize proper branding and  
self-awareness. Every business has a unique personality. You want to make 
sure that you use language and phrasing that suits your unique brand. Part 
of your brand is what you do, so make a point to showcase your services and 
skills to the best of your ability in a limited number of characters.

BRANDING AND  
SELF-AWARENESS
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Next in this Google Ads step by step walkthrough, we will go over keyword 
matching. Keyword matching is how Google knows to select your ad for a 
particular search entry. You generally have two options: broad match or  
exact match.

If you select the broad match option, Google will use the keywords you 
selected as a guide. They may also consider you for keywords that are similar 
to yours but not exactly the same. This allows you to pop up in a wider range 
of searches. of course, this may be a little too open. You may end up popping 
up in searches that aren't relevant to you.

If you select the exact match option, Google will only allow you to pop up in 
searches that are an exact match to one of your keywords. You will not show 
up in results in keywords that are close but not the same. For example, if you 
ad uses the keyword "men's clothes", you will not show up when someone 
searches "male clothing". While you may not show up in as many searches, 
you are almost certain to only show up in relevant searches.

KEYWORD MATCH TYPES

8
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There are a large number of different ad format for you to choose from.  
Those ad formats include:

 text ad 
 image ad 
 app promotion ad 
 shopping ad 
 dynamic search ad 
 video ad 
 call-only ad

Certain campaigns only allow for a certain type of ad. You will pick your ad format 
based on your marketing plan.

To choose your ad format, you will click “+ad” in your dashboard. Next, you will 
select the ad format you want. Finally, you will complete the proper steps to 
create your ad.

AD FORMATS
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Ad Extensions are designed to provide additional information about your 
business on your ad. People need to be able to call you or learn more about 
you. Make it easy for them right there on your ad!

To include extensions, you will click the extensions tab in your campaign 
dashboard. You will see a large selection of extensions to choose from. Pick 
the ones you want to include to apply it to your ad. Popular extensions include 
the call extension, the message extension, the location extension, and the 
promotion extension.

AD EXTENSIONS
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You may need to make changes to your account on occasion. To do this, you 
will go to the account settings page. This page will give you the opportunity to 
change and update your information.

Budget strategies are how you 
plan to pay for your services. It’s 
best to have a relatively high 
bid so that your ad actually 
runs when someone searches 
for your keywords. You can set a 
monthly cap to ensure that you 
don’t pay more than you intend 
every month. In order to put the 
best plan in motion, you should 
examine your results with a 
certain bid an then try another 
bid the next month to compare. 

ACCOUNT SETTINGS

BUDGET STRATEGIES

Adjust your bid accordingly. Remember that things can change day to day 
based on the market. Also, you should remember that you can change things 
at any time throughout the month. Constant monitoring can help you choose 
when to pause your ads or when to add more money.
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You will set up your payment during the sign up process. The payment for 
the month will be deducted at the beginning of the month. Your ads will be 
displayed throughout the month. Your payment will renew automatically 
every month unless you cancel. You are able to cancel at any time.

Google Ads will generate 
reports for you to keep you 
up to date on how effective 
your ads are. The reporting 
icon is on the upper right side 
of your AWords dashboard. 
You can get daily, weekly, 
and monthly reports. You can 
even schedule exactly what 
time of day you’ll get your 
report.. There are a number of 
predefined reports, and there 
are customized reports. You 
can save reports for later use.

Receiving reports and reading 
them properly is an extremely 
important part of managing 
your Google Ads. This is where 
you will get the information 
you need to make changes.

SETTING UP BILLING 
AND HOW IT WORKS

REPORTS
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Keywords are extremely important when it comes to getting your ads seen 
by the right people. But how do you know which keywords will be the most 
effective? Well, do your research! There are a number of tools available to 
lead you in the right direction. You can also look into your competition to learn 
what keywords they use and how effective it seems to be. Don’t forget that the 
person with the higher bid will get more use out of the keyword. You may want 
to find your own keywords to prevent the competition. Also, don’t forget to 
include your location with your keyword. For example, instead of the keyword 
“used Toyota” try “used Toyota in Franklin Park, IL”. This is especially important 
if you require face to face interaction with your clients. Finally, Google Ads will 
actually give you a projection of how effective your keyword will be. This is 
based on the competition and current trends.

Search Query Reports are there to tell you what keywords are working and 
which ones are not working. You will see which keywords actually led to your 
ad being shown.

FORECASTING AND 
KEYWORD RESEARCH
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Your audiences are the people you target with your ad. Google Ads allows 
you to customize who you target. For example, you can set your ad to target 
your main demographics. However, you may appeal to a number of different 
markets. You can include similar audiences to your main demographics. 
Custom audiences allow you to include a wide variety of people. This is great 
when you have very different audiences. You can even appeal directly to the 
people who visit your site by choosing site audiences. This looks at the actual 
people who visit your site and target those markets in particular.

You can even examine your audience base on their intents in how to interact 
with your business.

DEMOGRAPHICS

AUDIENCES

If you want to know who to target, 
you need to learn the demographics 
of the people who visit your site. 
You want to appeal to the person 
who will be using or enjoying your 
product/service, but you also want 
to appeal to the people who will 
actually be buying your item. For 
example, you should target both 
children and their parents if creating 
an ad for toys. You can learn about 
your demographics through Google 
Ads. Use this to adjust your ads 
accordingly.
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GMAIL ADS

Some people are in their email quite a bit. This could be one of the best 
places to find ads. The ads won’t show up in the regular email box, but it will 
show up in the “promotions” and “social” folders. Only people who use gmail 
will receive these ads. However, they are extremely effective. Once opened, 
they look exactly like a regular email. To get customers to open the ad, it’s 
important to have an appealing subject line. Try promoting a discount or 
coupon.

Not all as pop up in the search results of Google. Placements are areas on 
YouTube and Google Display where your ad may appear. This can be good for 
people advertising something related to media or the video agency. Google 
will automatically select your placements for you, or you can target specific 
placements on your own. This gives you more autonomy when it comes to 
your ad. Consider your audience and pick a placement that appeals to your 
audience. The placement must be a part of the YouTube or Google Display 
platform in order for it to work.

PLACEMENTS
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REMARKETING

Remarketing is the process of reaching back out to people who have visited 
your site via Google Ads. Target people based on specific criteria, such as 
visiting the site and putting something in the shopping cart but leaving. 
Standard remarketing simply shows the ad again. However, you also have the 
option to include specific items that the customer examined while on your 
site. You also have the option to include a video with remarketing. You’ll make 
it look exactly how you want it, and it can be specific to the specific visitor. You 
can even locate people in the “promotion” or “social” folders in your Gmail 
account.
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Your ad will have a quality score that is configured based on Google’s internal 
algorithm. The quality score is based on a 1 - 10 scale with ten being the best 
and 1 being the worse. This score is designed to help you prepare for the 
results you will experience. If you have a very low score, you can’t expect a lot 
of success. Factors that come into play include relevance, clickthrough rate, 
and user friendliness. Your ad’s relevance score is based on how relevant it is 
to the keywords you selected. You’re not going to get a good relevance score 
if you have an ad for a psychology website but your keywords all revolve are 
bicycles. Your clickthrough rate is how often people click your ad compared to 
people who see it. You also need your ad and website to be user friendly for a 
good score.

Using historical qs tracking via script and data columns in reports

HOW DOES QUALITY 
SCORE WORK

Impression shares represent the amount of impressions your ad receives 
compared to the impressions it is eligible to receive. Absolute top impression 
share is the percentage of time your shopping ad was in the top position. 
Remember that this only applies to situations that your ad was competitive 
enough to possibly show after an auction. You don’t want to get close to 
getting picked and not receive it. These numbers help you establish when you 
may need to make a change to your ad to actually get it online.

IMPRESSION SHARE
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Google Ads is great for both ecommerce and lead generation. You can 
use shopping ads to promote your online store or your favorite products. 
People will get the opportunity to buy right on their Google search results 
screen. You can also use ads to get people to sign up for your services or for 
communications from your company.

USING GOOGLE ADS 
FOR ECOMMERCE VS 
LEAD GENERATION

You need to learn the Google ads best practices for building campaigns. 
Try using adgroups, keywords, negatives, and a/b testing. Adgroups allow 
you to combine a number of similar ads to facilitate monitoring and making 
changes across all similar ads. Continue to focus on finding the best 
keywords. You need to do your research to see what other people are using. 
You can use your research to pick effective keywords. You also want to make 
the right bid amount. You can’t see what other people are bidding, so you may 
need to experiment a bit. Try a/b testing by trying one method then trying a 
different method the next month and comparing the results. It can also be 
wise to hire someone who knows all of the ins and outs of the industry. The 
professionals may have access to information about past keyword and biding 
trends in your industry. Ultimately, the best practices will vary based on your 
unique needs. A professional will be able to help identify what needs to be 
done and put it into effect.

GOOGLE ADS BEST 
PRACTICES
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Google Analytics will be a great help when it comes to creating the best ads 
and using them the best. Google Analytics will examine your properties for 
you. Properties are websites or apps. Once you ad the properties you want 
to monitor, it will make it easy for you to see important information, such as 
website speed and visitor information. You can use this information to learn 
what is working and what isn’t working. This is anther proprietary platform 
create by Google. This means that they work very well with Google Ads.

HOW TO TRACK YOUR 
GOOGLE ADS WITH 
GOOGLE ANALYTICS
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The “peel and stick” method has been quite effective for a number of different 
ad campaigns. The idea of this method is to use a current campaign to learn 
about poplar keywords and then make a new campaign with this information. 
You’ll start with a broad match campaign and then use the data to create 
an exact match campaign. This method may require a significant amount of 
effort, but it has been proven to be quite effective.

The “peel and stick” method has been quite effective for a number of different 
ad campaigns. The idea of this method is to use a current campaign to learn 
about poplar keywords and then make a new campaign 
with this information. You’ll start with a broad match 
campaign and then use the data to create an 
exact match campaign. This method may 
require a significant amount of effort, 
but it has been proven to be quite 
effective.

TIPS FOR RUNNING 
GOOGLE ADS 
CAMPAIGNS

PEEL AND STICK

LAUNCHING INTERNATIONALLY
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Google Ads are always a work in progress. It’s important to monitor them to 
see how you could make them better. You should constantly change things to 
make it better. Try different ads to see which ones are most effective. You can 
also ask users about their experience on your website via a survey.

The alpha beta strategy refers to using either a broad match method or 
an exact match method. Beta campaigns are the ones that use the broad 
match. Alpha campaigns are the ones that use the exact match. When 
examining beta campaigns, identify which campaigns result in conversions. 
You should also examine the alpha campaigns to see which exact matches 
were effective.

Conquesting refers to the practice of placing ads in publications that relate 
to the industry or your product. Try making a popular website that isn’t one of 
your competitors one of your keywords.

IMPROVING QUALITY

ALPHA/BETA STRATEGY

CONQUESTING

30

50100
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Google Ads works differently on different devices. Generally speaking, the 
options are mobile/tablet and desktop/laptop. Separating them gives the 
user the opportunity to customize the ad specifically for that type of device. 
Doing this can increase views on a specific type of device. Not separating the 
devices in reference to your ad can spread it out among different devices, but 
they might not be perfect. Remember that you have to weight the benefits 
for yourself. One particular ad campaign may benefit from device separation 
while another may not.

Many businesses benefit from targeting a specific location for their ad. This 
is especially important if you are trying to convince people to come into your 
store. It won’t be effective to have people on the other side of the country see 
the ad.

Geo fencing gives you the opportunity to share the ad in a specific area. You 
can set boundaries or set a radius around a specific location.

DEVICE SEPARATION

LOCATION SEPARATION AND GEO FENCING
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To make the most of Google Ads, you will need to know all of the different 
capabilities available to you.

EXPANDING GOOGLE 
ADS CAPABILITIES

Scripts are a way to make things easier for you. the scripts will allow you to 
automate the processes. This allows you to do things with your ads you may 
have never thought possible.

Install a quick ad-on to your browser to seamlessly connect Google Ads to 
your important spreadsheets and all of the information in them. This mean 
you can incorporate databases into your ads to help reach the right people.

USING GOOGLE ADS SCRIPTS

INTEGRATING GOOGLE SHEETS AND CONNECTING 
DATABASES
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Integrate API’s within scripts like weather API and bid by weather. There are 
numerous different API’s to choose from. They all help connect different 
platforms so that you can create the most dynamic results possible. There 
are even proprietary API”s. Extend google ads with the Red Wagon Tra-Digital 
Script which enables tracking of traditional advertising via digital media.

We hope you enjoyed this Google Ads guide. When you learn how to use 
Google Ads, you can make it quite beneficial to your bottom dollar. However, 
not everyone has the know how or the time to effectively manage an Google 
Ads account. That’s why a number of companies hire a professional to 
manage it for them.

Professionals will know how to utilize the best practices for setting up Google 
Ads. They will also be familiar with how to monitor your ads success. Call 
to learn more about how we can help increase your digital presence at a 
reasonable price. You will make back the money you spend in extra sales.

API’S


